
‘In the next five to 10 years, 
we see South-east Asian markets 
poised for potential growth. 
Our 'pull factor' is still very strong 
in the region. Many of our clients 
have voiced their plans for 
expansion in the region.’
– E&E managing director Ronald Goh

‘My vision for Prudential is to continue to be 
the life-long preferred and trusted partner 

for the protection  and financial planning 
needs of Singaporeans. I believe we can 

continue to be worthy of this position if 
we continue to be customer-centric.’
– Tomas Urbanec, Prudential Singapore CEO

‘Our ambition is to remain as the 
best and the biggest wealth 

manager in the region. We want to 
be the trusted wealth manager for 

individuals and business families 
over the generations.’

– Edmund Koh, UBS Singapore country head 
and head of wealth management of 
South-east Asia and Asia Pacific Hub

‘We have been working on 
numerous projects including 
promoting e-commerce and 
contactless payments that will help 
enhance the payment experience 

for consumers in Singapore.’
– Ooi Huey Tyng, Visa’s country manager 
for Singapore and Brunei

‘We are privileged to have over 2,400 
customers, spanning MNCs, local 
enterprises and public institutions, and we 
are committed to deliver quality services 
and solutions catered to their needs.’
– Manohar Khiatani, Ascendas president 
and group CEO and deputy group CEO of 
Ascendas-Singbridge

‘Moving forward, the company looks to solution 
of sustainability, maintaining the strategy of 
asset light, lean and efficient management, 

win-win partnerships, to continue its 
extraordinary success and growth.’ 

– Von Lee, Expand founder and executive chairman

‘We pride ourselves on our ability to 
successfully execute mixed-use 

developments, not only in terms of 
delivering a well-received product, 

but also in a cost- and 
time-effective manner.’

– FCL group chief executive officer Lim Ee Seng

‘We are adaptive to the market 
environment and continue to 

challenge the status quo by 
reinventing new concepts and 

catering to changing trends.’

– Colin Tan June Teng, 
group managing director of the 

Hatten Group of Companies

‘We will continue to work hard to raise 
productivity and to sustain our 
leadership in the construction market.’
– Marco Romahn, 
Singapore managing director for PERI Asia

‘We are proud to achieve many 
commendable feats in the last year 

despite the industry headwinds. Besides 
making great strides in our domestic 
developments, we have successfully 

expanded our international footprint in 
markets such as Australia.’

– Anwar Syahrin Abdul Ajib, UEM managing 
director/chief executive officer

‘Our strengths are in knowledge and 
design. The developer knows that we 

have the market know-how, and we can 
give our input on what is best to build.’

– ZACD chairman Kain Sim

‘MyRepublic is a low-cost, 
lightweight but innovative local 
company. We do a lot of things 
in-house, whether its 
developing IT solutions or 
producing creative
marketing campaigns.’

– Singapore managing director 
Yap Yong Teck

‘Trust has always been the first core value 
of OrangeTee. Our people are always 

motivated to build a long-term and trusting 
relationship with customers and business 

partners. During day-to-day operations and 
decision- making processes, we always 

prioritise trust over commercial gain.’
– OrangeTee managing director Steven Tan

‘We see opportunities for growth 
as we focus on providing more 
to our customers, bringing them 
the most value from our 
collective strength.’

– Saulo Spaolanse, 
Schneider Electric Singapore president

‘There is still a lot of infrastructure work 
in the region. What we need is a system 

so that we know what are the optimal 
assets we should own. We want to 

streamline our operations so that we 
become healthier and can run faster.’

– Roland Ng, Tat Hong Holdings managing 
director and group CEO

‘When a patient understands 
what you’re doing and sees that 
you are doing good, they will 
eventually feel the difference 
and slowly introduce more and 
more people to you.’

– B9 chief executive officer 
Raymond Lim

‘While it is still considered a 
small- and medium-enterprise 
(SME), Eurokars Group is an 
ambitious company that has its 
sights set on becoming a leading 
regional dealership.’

– Eurokars founder and 
executive chairman Karsono Kwee

‘Being from Singapore, we are at the 
heart of the fastest growing part of the 

world. Fullerton participates in the 
advancement of this dynamic region 
by providing our clients with relevant 
solutions and differentiated insights 

through a local perspective.’

– Fullerton Fund Management CEO
Manraj S Sekhon

‘We are still at an early stage 
but we see a lot of potential in 
the region. If we get 
everything right we could see 
a quadrupling of growth in the 
next five years.’

– Russell Anderson, managing 
director of Asia Pacific Importers, 
Jaguar Land Rover

‘As we are a social enterprise, 
we always put our customers at the 
forefront through creating services that 
go beyond just insurance that most 
commercial companies offer. My vision 
for the organisation is to offer our 
customers insurance made different.’

– Ken Ng, NTUC Income CEO

‘We will definitely be a strong 
regional bank, and not just a bank 

but a financial services group 
with a bank, an insurance 

company, an asset management 
company and a wealth 

management business.’
– Samuel Tsien, 

OCBC’s group chief executive officer

‘Our vision is to be an industry trendsetter by 
developing and providing cutting-edge 

solutions for governments and enterprises, to 
create a brighter future and enhance the 

quality of life for citizens and the community.’

– Lim Kok Quee, NEC Asia Pacific managing director
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‘In the next five to 10 years, we will 
strengthen our base in Singapore 
as the Asia headquarters, 
contribute to the overall quality 
index of early childhood education, 
and put Singapore on the world 
map for our ideas.’ 

– June Rusdon, 
chief executive of Busy Bees Asia

The  economic  miracle

‘Core to the value system of DBS has 
always been our strong sense of 
purpose; a social agenda and 
consciousness. This is deeply rooted in 
our DNA, being a part of Singapore’s 
history and playing a role in its 
transformation into one of the world’s 
top financial hubs.’
– Piyush Gupta, DBS Bank CEO

‘It is important for us to leverage 
technology to enhance our real estate. 
It is real estate plus technology 
moving forward, that’s how we are 
going to have to operate.’
– Lim Ming Yan, 
CapitaLand president and group CEO


