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Bali is known for many things.
And recently, it has raised its

stake in something that has taken
a backseat to surf and its indomi-
table Bohemian culture golf.

Front and centre in this realm,
the Bali National Golf Club has
helped the island make a claim as a
bona fide golf destination that reeks
with international quality courses.

Formerly called Bali Golf and
Country Club, Bali National’s loca-
tion in Nusa Dua is ideal for a golf
course. The topography mean-
ders through thick forest, up and
down hillocks, and out towards
the ocean.

But since its opening in 1988,
the need to upgrade the holes in
step with the remarkable resort

developments around the area,
necessitated a redevelopment.

Nelson and Haworth’s work
pays homage to the original design
philosophy (the original course
was designed by Nelson-Wright
Design) while infusing it with vis-
ually arresting elements that have
become the architects’ hallmark.

There are three distinct terrains
to enjoy. According to Nelson and
Haworth: “The course commenc-
es in the dry and rocky Balinese
hills, showcasing the dry land-
scapes and rock terracing preva-
lent in much of Bali.

“Then from the elevated tees
of hole six, the dramatic coastline
of Nusa Dua and the mountains
of the mythical island of Lombok

are in view. And after nine holes,
the course weaves its way through
a remnant coconut plantation be-
fore finishing beside the azure wa-
ters of the Indian Ocean.”

The holes meet the eye like
paintings waiting to be interpret-
ed. The hazards — be it bunkers,
water, pinched fairways, ravines,
or walls of trees — are all laid out
clearly to behold.

What struck my eye is the won-
derful care and attention given to
the sand bunkers now populating
the 7,166-yard course.

As is evident from the first hole,
the combination of long grass-
es and neatly trimmed edges pre-
sents a juxtaposition of different
flora through the course, while

maintaining a distinct design in-
tegrity that will do well among the
international clientele here.

Long or short, tight or wide as
the holes may be, the course is a
remarkable example of how a lay-
out can be challenging and forgiv-
ing at the same time. The holes
give you different options to plot
your way towards the greens,
while providing a rewarding out-
come if you take on more risk.

Fairways are wide enough for
you to let rip from the tee, but the
greens can be tricky as many are
built on mounds, or sloping ter-
rain. But it really doesn’t matter
even if you don’t keep your ball
on the greens.

The fall-off areas are so immacu-

BALI HIGH

Among competitive
club golfers in Singa-
pore, there is little to
refute that the SGA In-
ter-Club League is the
marquee series of the
year.

Tanah Merah Coun-
try Club stood head
and shoulders above
the rest of the 13 golf
clubs in Singapore to
win the Champion’s
Trophy for 2016. Sin-
gapore Island Country
Club came in second
while the ever-strong
National Service Re-
sort and Country Club
slipped a little this year
to end up second run-
ner-up.

At the SGA Inter-Club
League prize presenta-
tion and dinner held on
Oct 17, 400 guests were
in attendance to wit-
ness chairman of the
SGA Governing Coun-
cil Khoo Boon Hui hand
out the prizes to the
winners.

New SGA president
Ross Tan also wel-
comed guests, which
included Director Asia
Pacific R&A Dominic
Wall, immediate SGA
past president Bob
Tan, Governing Coun-
cil and Executive Board
members, Club Cap-
tains, Lady Captains,
General Managers and
players.

TANAH
MERAH TOPS
THE CLUBS

lately maintained and designed,
that it is of some deviant pleas-
ure to miss the green so that you
have the occasion, and pleasure,
of practising your short game
around the fringe.

Water comes into play on six of
the holes, with that at the 17th be-
ing Bali National’s signature hole.
Reminiscent of the 17th at TPC
Sawgrass, it is as picturesque as it
is deadly to your score.

The clubhouse was completely
rebuilt and now boasts a restau-
rant and lounge that offer a won-
derful view of the 18th green.

Locker rooms are modern and
spacious, and the well stocked
pro shop has everything you
need for your round.p
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UFC Refresh Coconut Water
is an excellent source of
hydration while golfing. Y/N

Each SMS costs 20 cents. Multiple
entries are allowed. Participants
must be 18 and above. Terms and
conditions apply. Contest closes at
noon on Sunday, Nov 6 2016.
Winners will be notified by phone.

TNPSWING<space>Answer
<space>NRIC(last 4 digits + alphabet
character)<space>e-mail<space>Name

Answer this simple
question and be one
of five readers to walk
away with 2 months
supply of UFC
coconut water.

SMS your choice to146077877
in the following format:

JUST ANSWER

READERS

AND BE ONE OF FIVE
THIS QUESTION

LUCKY
TO WIN

If bonds among friends are reinforced through
competition, then the Causeway Cup, pre-
sented by CIMB, has been an ideal platform
whereby media from both sides of the Johor
Straits have built lasting relationships.

Started in 2008, the Ryder Cup-style golf
tournament pits journalists and media pro-
fessionals from Singapore and Malaysia
over two days, with the venue alternating
between the two countries.

This year’s event was held in Langkawi,
Malaysia, and hosted by the award-winning
Teluk Datai golf course designed by Ernie
Els. More than 40 players from the media
competed over three match play rounds —
foursomes, fourballs, and singles — from
Oct 5 to 7.

The 14-player team from Malaysia edged
out the Singaporeans 17 to 15 to win this
year’s edition, and go 5-4 ahead in the series.

FRIENDLY COMPETITION
“We would like to express our utmost ap-

preciation to all the sponsors who helped
make the 2016 Causeway Cup a huge suc-
cess,” said Jonathan Ponniah of Par Golf,
captain of the 2016 Malaysia team. “Win or
lose, we all had an amazing time and look
forward to next year’s Causeway Cup which
will mark the 10th anniversary of the event.”

Apart from presenting sponsor CIMB
Group, the 2016 Causeway Cup was sup-
ported by Malaysia Golf Tourism Associa-
tion (MGTA), Themed Attractions Resorts
& Hotels (TAR&H), The Els Club Teluk Datai
and The Datai Langkawi.

TAR&H are the owners of The Els Club
Teluk Datai and The Datai Langkawi. The
team sponsors for Malaysia were PG Perfor-
mance Gear (Transview Golf ) and Srixon,
while BCLN Golf, TaylorMade and Apexlynx
were the sponsors for the Singapore team.


