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Masashi was recently in Singapore for 
the launch of the BERES 06 Series at 
the brand’s flagship store at Wheelock 
Place. 

A part of the Honma product line, 
the BERES series is specifically built for 
easy playability with its combination of 
distance and forgiveness. 

“For younger players and long hit-
ters, the shaft is just too light. The 
BERES is just right for average golfers, 
as well as our senior loyal customers. Of 
course, if a customer wants to use the 
BERES, we can easily swap out the stan-
dard 47 gram shaft to either a 52, 60 or 
64 gram shaft. It’s great that we can of-
fer a variety of specifications to suit any 
customer,” said Masashi. 

Over the last four years, Honma has 
also adopted and gradually improved 
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FOR EASY PLAYABILITY

Masashi (left) at the launch 
of the BERES 06 Series at 
the brand’s flagship store at 
Wheelock Place.

the groove technology for their drivers. 
By the time the model arrived at its 

fifth iteration, it had already far sur-
passed the performance of its prede-
cessors. With the BERES 06, it is alleg-
edly even better.

PERFECTED  
TECHNOLOGY
“Firstly, we have perfected the technol-
ogy of the KEY GROOVE AREA, which 
creates a trampoline effect on the club-
face, along with its expanded head 
shape to add distance and forgiveness 
with every shot,” the long-time employ-
ee explained. 

“Secondly, our new shaft, the ARMRQ-
X, brings the weight down by one gram 
while increasing rigidity by 4.2 per cent 
over the previous model.”

As a premium golf brand, Honma is 
constantly looking at ways to improve 
the experience and performance of its 
loyal customers. 

Masashi is confident that the BERES 
06, as well as the rest of the Honma line-
up, can continue to be relevant and the 
gold standard in golf equipment in Japan 
and to golfers around the world.

“As our loyal customers get older, 

we want to ensure that our clubs are de-
signed to match with their skill and abil-
ity. One aspect of this is reducing the 
weight of the club. 

“We have gone from 49 to 48, and now 
47 grams with the launch of a new se-
ries every two years. The 
challenge with making 
lighter shafts is keep-
ing rigidity without 
compromising on 
stability.

“During the devel-
opment phase, our 
team take this into ac-
count. This is why we have 
the BERES, Tour WORLD and 
Be ZEAL series, to cater to golf-
ers of different performance 
levels and abilities,” he said.

MASASHI SANNOMIYA OF HONMA, EXPLAINS WHY THE  
BERES 06 SERIES IS A GOLD STANDARD IN GOLF EQUIPMENT


