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The Singapore Golf Associa-
tion has reincarnated the “Ti-
ger Woods phenomenon”

When Woods revolution-
ised the game in the late 90s
with his phenomenal success-
es, it also inspired the juniors
worldwide to take up golf.

With that, golfing popula-
tions soared with the biggest
impact made on youngsters
who wanted to follow in the
footsteps of “Wonder Woods”
who changed the face of golf.

But in the last decade or so,
junior golf in most countries,
even Singapore, stagnated and
the pipeline for golfing talent
seemed to have dried up.

In the light of this, the SGA
had placed great emphasis on
junior golf over the last two
years and initiated the first
Talent Identification Day at
Sentosa Golf Club a fortnight
ago.

The event attracted 128 as-
piring junior golfers aged be-
tween 6 and 11 years old (as
of Jan 1, 2020) and the par-
ticipants got to showcase
their skills at the Drive, Chip,
Putt stations and a 5-stable-
ford challenge at Sentosa’s
Serapong Course.

IDENTIFY
The event was meant to iden-
tify talented golfers at a young
age to get selected into the
SGA Junior Development Pro-
gramme which is an extension
of SGA’s Junior Squad Pro-
gramme.

The junior golfers will un-
dergo a structured coaching
curriculum which will lead to
a sustainable local golfing eco-

system and prepare them to
potentially qualifying for the
SGA Junior Squad.

The programme runs for
three terms from next month
to March 2021 with 21 sessions
of two hours each.

Training will be done at
SGA-approved academies,
with no more than six juniors
to one coach and the coach-
ing fee is S$900 each term per
player.

Juniors who are recom-
mended by academies to be
promoted to the SGA Junior
Squad will be invited for an
assessment conducted by na-
tional coach Matt Ballard.

The golfers will also attend
educational workshops and go
on overseas tournament expo-
sure.
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(Clockwise from top) Drive, supervision and putt at Sentosa Golf Club.

Rolex Testimonees,
(clockwise from top left)
Roger Federer, Caroline
Wozniacki, Anna Nordqvist
and Tiger Woods.

Quest for perfection. In-
credible dedication. Suc-
cess and failuremeasured in
fractions of a second.

So the link between pro-
fessionalsportsandhighend
mechanicalwatchmaking.

Step forward Rolex, the
iconic Swiss watchmaking
brand.

Founder Hans Wilsdorf
made Mercedes Gleitze the
first Brand Testimonee in
1927 as she became the first
British woman to swim the
English Channel, wearing a
RolexOyster.

She has forged a path
that would be followed by

hundreds of distinguished
sportswomen and men. In
their achievements, theybe-
came star witnesses to the
virtues of theRolex brand.

For tennis, the biggest
name is multi-Grand Slam
winner Roger Federer, fall-
ing in line with the watch
brand’s commitment to the
oldest competition in tennis
inWimbledon in 1978.

Other tennis stars to link
up with Rolex include Juan
Martin del Potro, Caroline
Wozniacki and Jo-Wilfried
Tsonga.

In golf, no name is big-
ger than Tiger Woods, the

15-time Major winner now
chasing Jack Nicklaus’ re-
cord of 18 titles. Nicklaus,
Arnold Palmer and Gary
Player form the “Big Three”
in golf.

Then there are Brooks
Koepka, Jordan Spieth, and
AnnaNordqvist.

Motor racingTestimonees
are the legendary “Fly-
ing Scot” Sir Jackie Stew-
art, Nico Rosberg and Mark
Webber amongst others.

Rolex has also cultivated
a privileged relationship in
equestrianism, stars such as
show jumpers Scott Brash,
Kent Farrington, and Rod-

rigo Pessoa,
and No. 1 dres-
sage rider Isabel
Werth, along with
eventer Zara Tin-
dall are all Tes-
timonees of the
Rolexbrand.

Today, Rolex
is present at the
most prestigious
events in golf, sailing,
tennis, motor sport and at
equestrian events.

Like its watches, these
sports and the partnerships
require precision and are
built to last.
—GODFREY ROBERT
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