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BY GODFREY ROBERT

BY JEREMY THESEIRA

With Collin Morikawa’s 
sensational triumph in the 
US PGA Championship 
early this month, is it the 
start of a changing of the 
guard in professional golf’s 
hierarchy?

In the light of a topsy-
turvy golf world because 
of the Covid-19 pandemic 
with disruptions to sched-
ules and player prepara-
tions — coupled with the 
Majors and PGA events be-
ing played behind closed 
doors — there is scope for 
surprise results.

And against a back-
ground where 15-time Ma-
jor winner Tiger Woods is 
already 44 and coping with 
injuries and fitness prob-
lems, it is time for some 
young hopefuls like Mori-

kawa to move up the rungs.
America-born Morika-

wa, of Japanese origin, won 
his first Major at only age 
23. And what’s promising 
is that four of the top eight 
finishers at the recent US 
PGA Championship are 26 
years or under.

Bryson DeChambeau is 
26, Scottie Scheffler is 24, 
and Matthew Wolff is 21. 

And Viktor Hovland who 
turned pro last year and 
finished tied for 33rd posi-
tion — four places better 
than Tiger Woods — is only 
22.

So the focus will be on 
the young ones when the 
next Major, the US Open, 
comes along in less than 
three weeks’ time from Sept 
17 to 20 at the Winged Foot 

Golf Course in Westchester 
County, New York.

Two Rolex Testimonees, 
Justin Thomas and Brooks 
Koepka, will also throw 
their hats in for the event 
where the Swiss watch-
makers are big players as 
sponsors.

SPECIAL MENTION
Early this month, the brand 
name received special men-
tion when PGA Tour com-
missioner Jay Monahan 
announced that the Presi-
dents Cup will return to 
The Royal Montreal Golf 
Club in Quebec, Canada, in 
2024.

As hosts of the Presidents 
Cup in 2007, The Royal 
Montreal Golf Club will 
become the second inter-

national venue to host the 
event more than once, join-
ing The Royal Melbourne 
Club in Australia.

The 2007 event saw two 
legendary captains lead 
their respective teams for 
the final time, with four-
time captain Jack Nicklaus 
guiding the United States 
team to victory over three-
time captain Gary Player’s 
International Team by 
19-½ to 14-½.

Rolex and its exclusive 
global sponsorship partner 
Citi were praised by Mo-
nahan for their significant 

relationship in the unique 
event where there is no 
purse or prize money, but 
each competitor allocates 
an equal portion of the 
funds generated to charities 
of his choice.

Through philanthropic 
programmes and a broad 
palette of sponsorship ac-
tivities, Rolex is also active-
ly involved in supporting 
the arts, sports an explo-
ration, and encourages the 
spirit of enterprise, as well 
as the conservation of nat-
ural environment. 
— GODFREY ROBERT

IS TIME RIGHT 
FOR ANOTHER 
YOUNG WINNER 
AT US OPEN?

CHIPPING WITH EASE

GIVING YOU SPEED  
AND DISTANCE

While the Tour pros train 
tirelessly to dial in their game, 
most amateurs are simply out 
to enjoy a casual game.

Enter the new CBX Full-
Face and Smart Sole 4, de-
signed to make the game 
easier ever so slightly. 

A new addition to their 
line-up, the CBX Full-Face 
sports a high toe profile with 
a half-cavity design near the 
heel that moves the CG for-
ward, allowing the face to 
slide under the ball with ease. 

As the name suggests, 
Cleveland’s signature Rotex 
Face Milling now extends 
across the entire face, along 

with Laser Milling and Tour 
Zip Grooves. The large sur-
face area and high toe profile 
provide a large surface area 
for added confidence, even 
with open-face shots. 

The CBX Full-Face also 
sports the brand’s lowest 
grind to date, a low C-shaped 
sole that improves playability 
from any face angle. 

Building on the popu-
lar series, the Smart Sole 4 
wedges feature an extra-wide 
sole and extra leading edge 
bounce to improve contact 
and stability. 

Available in three op-
tions — the C, S and the new 

G model — the wedges are 
designed with a three-tiered 
sole at different widths for 
each model.

The CG is moved closer 
to the centre of the face with 
their improved Feel Balanc-
ing technology, redistribut-
ing weight from the hosel for 
better feel and consistency. 

On the face, the sharp edges 
of the CNC Milled grooves 
increase spin and forgiveness 
when executing crucial green-
side shots onto the green.
• The new Cleveland CBX Full-
Face and Smart Sole 4 (steel & 
graphite finishes) are available 
at Pan-West stores islandwide.

Titleist is mak-
ing bold claims 
with the launch 
of their new 
three-piece de-
sign golf ball, 
the Tour Speed.

To be exact, 
Titleist claims 
that its newest 
urethane cover 
addition out-
performs many 
other golf balls 
in speed and distance.

The Tour Speed’s value proposition is providing the 
same, high-level performance of its top tier balls at a low-
er price point, making it ideal for amateur golfers.

Within the Tour Speed’s thermoplastic urethane (TPU) 
cover is a high-speed core formulation wrapped with 
an ionomer casing layer that provides more distance off 
the tee without sacrificing greenside spin for more short 
game control. 

The TPU exterior also sports a new 346 quadrilateral 
dipyramid dimple design that optimises aerodynamics to 
deliver a penetrating and consistent ball flight. 

The Tour Speed was built on the research and testing of 
their experimental golf ball — the EXP•01 — which was an 
early prototype that was released late last year. 
• The new Titleist Tour Speed golf ball is available at all authorised 
retailers.
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Thumbs-up 
for US PGA 
champion 
youngster 
Collin 
Morikawa.


