
New York 

THE Beatles did not have a great rela-

tionship with Jesus Christ.

In 1964, the band’s publicist told 

The Saturday Evening Post that the 

boys were “completely anti-Christ”. 

But Christianity is a storied colon-

iser, and on Sunday, when a group of 

Hillsong performers in Manhattan 

made a rapid switch from singing All 

You Need Is Love to their own hymn O 

Come Let Us Adore Him, the transition 

was seamless.

Hillsong, a Pentecostal megach-

urch founded more than 30 years ago 

in Sydney, Australia, and spread on 

the back of a hugely successful Chris-

tian recording label, has 9,000 to 

10,000 members in New York – most 

of them young, racially diverse and 

screamingly fashionable.

On Sunday, 2,300 of them packed 

the Hammerstein Ballroom for the 

first of two evening services, after 

which was to come a musical produc-

tion.

Within the next hour, they would 

witness a production that used the 

Beatles’ oeuvre to tell the story of the 

three kings who visited the baby 

Christ, a kind of mash-up of Across 

The Universe and the Nativity story. 

Karen Ruiz was one of many mil-

lennial faithful in the crowd who did 

not know what to expect. Originally 

from Colombia, the 27-year-old was 

raised evangelical and intent on find-

ing a religious community when she 

moved to New York.

The church has made inroads with 

digitally-savvy, young professionals 

in more than 20 cities worldwide, in-

cluding four in the US. Its New York 

members are WeWork employees, 

NYU musical theatre majors, social 

media mavens, life coaches and Net-

flix actors.

The service, led by six singers of 
various races and genders with uni-
formly excellent hair, came to a close, 
and it was showtime. 

Nathan Finochio, a teaching pastor 
at Hillsong and the mastermind be-
hind the production, emerged on a 
stage in the crowd’s midst, clad in an 
electric blue uniform like the one Paul 
McCartney wore on the cover of Sgt. 
Pepper’s Lonely Hearts Club Band. 

The show went quickly. The three 
kings  reached  Joseph  and  Mary  
within the initial minutes. Finochio 
and  the  other  performers  inter-
spersed dialogue and sermon, per-
forming versions of Blackbird and 
Can’t Buy Me Love,during which Mary 
handed Baby Jesus to a reindeer so 
she could dance with Joseph.

As George Harrison’s Here Comes 
The Sun played to celebrate Jesus’ re-
turn from Egypt, the crowd on the 
second-floor balcony turned on their 
cellphone  flashlights  to  mimic  
candles and waved their arms in devo-
tion.

Finochio’s final monologue was 

his most heartfelt. He started from 

the premise that God was better than 

Santa Claus, because he answers to 

need while Papa Noël is purely a 

people-pleaser,  before  offering  a  

prayer over the congregation, asking 

that  Jesus deliver a  supernatural  

breakthrough in 2018, as well as 

plenty of jobs and promotions.

Backstage after the show, Fino-

chio, who has Christ-length hair and a 

deadpan sense of humor, admitted 

that he had been so nervous that he 

verged on panic. 

He said that the joy displayed in 

the show was a fitting example of Hill-

song’s appeal.

“Sometimes  Christians  suck  at  

partying,” he said, pointing out that a 

group of people who feel assured that 

they are going to heaven should have 

less trouble lightening up. “Christians 

should be known as the biggest party-

ers in the world.” NYTIMES
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NJOYED Netflix this year? 

There is more coming 
next year to keep you 
glued to your couch.

The video streaming gi-
ant is beefing up its original content 
and has 15 projects lined up for the 
Asia-Pacific, according to its vice-pres-
ident of Original Series, Allie Goss. 

Among them are Netflix’s first 
Chinese language series Bardo and 
even  stand-up  specials  from  
homegrown comedians.

The on-demand video service pro-
vider has had an outstanding year 
and reported its 109 million sub-
scribers  in  over  190  countries  
watched more than 140 million hours 
of TV shows, movies, documentaries 
and more per day – or about one bil-
lion hours per week.

Mexico had the most members 
who watched Netflix every single 
day, and the average global viewer 
binged on 60 movies. One subscriber 
in Singapore even played Madagas-
car 3:  Europe’s Most Wanted  194 
times in 2017!

Netflix also discovered that Singa-
poreans liked racing through their 
shows with members here  more 
likely to binge a TV series over three 
days – a rate that is faster than any-
where else in the world. 

Though viewing is often done 
across three to five devices including 
smartphones, tablets and computers, 
more than 50 per cent of viewing 
hours came from connected televi-
sions here in Singapore.

“People  have  always  enjoyed  
watching TV and this won’t change 
any time soon,” said Chris Jaffe, 
vice-president of Product Innovation 
at Netflix. 

“There is also a growing library of 
high-quality content  available  for  
streaming. We have endless hours of 
Ultra HD 4K and High Dynamic Range 
(HDR) content, more than half of our 
catalogue already supports 5.1 sur-
round sound, and we have also just 
announced our support for Dolby At-
mos 3D sound.” 

Just  earlier  this  week,  Netflix  
made HDR available for Windows 10, 
and the latest title to feature both 
HDR and Dolby Atmos is the Will 
Smith holiday blockbuster  movie  
Bright which premieres on Friday.

Directed by David Ayer, who adap-
ted Suicide Squad for the big screen 
last  year,  the  mega-budget,  ac-
tion-packed thriller also stars Joel 
Edgerton and Noomi Rapace. 

Set in an alternate present day, 
Bright finds two LAPD police officers 
(played by Smith and Edgerton) fight-
ing off orcs and a powerhouse villain 
elf (Rapace).

The film will have a limited theat-
rical release, but with HDR and Dolby 
Atmos, the cinematic experience can 
easily be replicated in the comfort of 
ones living room (with a smart TV, of 
course).

But Goss said Netflix is not just 
fighting with multiplexes or other net-
works for viewers: “We are competing 
with anything outside of Netflix, be it 
going to the theatre, playing a video 
game or reading a book.”

To think the concept of original 
programming only started five years 
ago when House Of Cards became the 
first show to be fully commissioned 
by Netflix. 

Since then, it has also started pick-
ing up popular programs from spe-
cific territories and turning them into 
global hits.

Examples include Japanese reality 
series Terrace House and British sci-fi 
drama Black Mirror that now have 
huge followings all over the world 
where Netflix is available. 

A  new  season  of  the  former  
premiered in Japan earlier this week 
and is set to launch globally in next 
spring, while season four of the latter 
will start streaming from next Friday.

“There are specific tastes in differ-
ent regions, but we are looking for the 
best storytellers. We find that when 
the content is done really well, it can 
transcend borders,” said Goss, who 
cites the Spanish-heavy Narcos as a 
show  that  travels  globally  even  
though it’s a very local story.

On what attracts talents to pro-
duce Netflix originals, she explained: 
“Content producers often only have 
access to a local audience but we 
have a huge global one. 

“We also buy into the creators’ vis-
ion and as a result, we are able to of-
fer them the space and financial sup-
port to tell the stories that they are ex-
cited about. That sort of freedom is 
typically not given in the entertain-
ment industry.”
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SG’S YEAR IN BINGEING

Balloons float above worshippers at Hillsong Church's Beatles-themed 
Christmas show at the Hammerstein Ballroom on Dec 17. PHOTO:  NYTIMES

UK’s Black Mirror has 
found a global audience 
thanks to Netflix and 
its fourth season will 
premiere next Friday. 
PHOTO  &  ILLUSTRATION:  
NETFLIX

■ Savored: Series viewed less than two hours per day.

■ Devoured: Series viewed more than two hours per day.

■ The shows that got Singapore cheating and those that brought Singapore together are based on more than 60,000 survey responses from Netflix members 
between Oct 24 and 30, 2017. The sample is representative of an adult population in 32 countries who watch TV shows with their partner or family. 

* Data and survey included new show or new season launches of Netflix originals from Nov 1, 2016, to Nov 1, 2017.

ENTERTAINMENT
A Christmas journey through jazz / 25

DINING OUT
Good efforts but more work needed / 24

There will  be  more  original  content on Netflix  
and the  experience  will  rival  that  of  a cinema’s  
with the  latest technology.  BY DYLAN TAN
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